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D.Net
OVERVIEW

D.Net is a non-pro�t organization, which envisages to use information and communication technology (ICT) for 
economic development of Bangladesh.  Incepted in January 2001, D.Net obtained legal status under the Societies 
Act 1860 with the Registrar of Joint Stock Companies, Bangladesh. Working with interfaces of all development 
use, D.Net thrives to build up itself as a multi-disciplinary organization.

Vision: A society where information and knowledge play its designated role of facilitation in participation of all 
stakeholders for generation of wealth and its equitable distribution for poverty alleviation.

Mission: To become a premier Organisation in Bangladesh and beyond through undertaking research and various 
programs in the areas, where information and knowledge can contribute to poverty alleviation, economic growth 
and peace. 

Goals: Knowledge generation and sharing for broader constituency; Thriving to play a visible role in ICT and 
development policy and Sharing innovations in South Asia and beyond.

Legal Status: D.Net is registered (Reg. No. S-2601(14)/2001) under the Societies Act XXI of 1860 with the Registrar 
of Joint Stock Companies, Bangladesh. D.Net also registered (Reg.No.1918) under NGO A�airs Bureau, 
Government of Bangladesh.
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Chairperson's
MEESAGE

I am delighted to present D.Net's activities and achievements of 2011-12 programme year through this Annual 
Report. This report is the document of transparency and accountability of the organisation to its stakeholders. This 
report elaborates the activities of the organisation as well as its challenges and successes.  

From its inception D.Net is conducting action research and implementing ICT4D initiatives which had provided its 
stakeholders and policy maker's opportunity to gain a deeper understanding of advancements in ICT and in 
particular how these advancements will ultimately impact development and our country.

Through the ICT-based activities D.Net led us to the creation of an empowered rural society and vibrant local ICT 
industries. This has strengthened Bangladesh's position as a pioneer in adopting ICTs for development. I am proud 
that D.Net also showcasing how ICT4D initiatives can help national economic development and inspire building of 
information society nationwide. 

We all know that one of the most e�ective channels for eradicating poverty, creating wealth and enhancing 
competitiveness is through the acquisition, adaptation and application of relevant technologies. Let us turn the 
digital divide into digital opportunity. 

I am happy that D.Net did not limit its e�orts for own innovative activities, but also promoting others innovations 
at a national and international scale. I applaud the young team of D.Net on their success and I wish all an 
enlightening and memorable experience.

Dr. Tou�c Ahmad Choudhury
Chairperson
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Introduction

Globalization, technology and ever changing society is generating new social problems and challenges that 
cannot be resolved through traditional dilapidated solutions. D.Net a social enterprise is working tirelessly 
towards culminating these problems in the area of health, education, and livelihood with a special attention on 
woman and children. 
 
D.Net was established in January, 2001 and 
obtained legal status under Societies Act 1860 
with the Registrar of Joint Stock Companies, 
Bangladesh. In last one decade D.Net has made 
signi�cant contribution through its innovative 
programs and projects and has become a key 
player in the mainstream development sector in 
Bangladesh. Our ground breaking Infolady model 
has achieved numerous accolade nationally and 
internationally for its ingenuity and empowering 
the rural communities especially vulnerable 
groups such as woman, elderly and children. 
Aponjon program of D.Net is the �rst mHealth 
project in Bangladesh that is �ghting for the cause 
safe motherhood and pregnancy. D.Net Smart 
Classrooms are creating new opportunities for 
teachers and students all over Bangladesh through their specially developed multimedia classroom contents and 
use of ICT. D.Net believes in fostering a healthy environment that will encourage new ideas and nurture latent 
talents among our young generation. By creating a successful camaraderie among IT students/specialists and 
business leaders through the common platform of Citi Financial IT Case Competition D.Net has paved the way for 
modern IT solutions for our �nancial sector. These are just few of our initiative; over the years the one of kind 
radical programs that D.Net mothered have achieved inspiring and praiseworthy success in empowering rural 
communities, pregnant mothers, teacher and students throughout the country. 

Innovation is our motto and it is our constant strive to discover new ways of intervention that will play a key role 
in developing broader national strategies and policies and eventually be pivotal in empowering marginalized 
population, eliminating extreme poverty, combating national health problems, mending our porous educational 
system and achieving gender equity. 

Core Principles: 
‘OPEN ACCESS’ Principles:
 OPENNESS as founding principle and distinguishes it from ‘free’
 ACCOUNTABILITY to citizens in general and to the communities of interface in particular
 COLLABORATION with government, business, academia and social development organizations
 COMMUNITY PARTICIPATION that ensures focus on people’s need and ethos
 EDUCATION meaning appropriation of learning for change within institution
 SOCIAL INCLUSION a key value that all programs embrace at all levels
 SOCIAL ENTEPRISE a highly desired but not an essential outcome of all programs
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4 thematic areas: 

D.Net activities and programs are versatile in nature. Our programs are making immense impact on lives of 
millions in rural and urban areas. We have made our foot prints all over Bangladesh in domain of health, education, 
livelihood and social account ability. Our interventions can be divided in the following four thematic areas;  

Inclusive
health care

Lift in
Livelihood

Social
accountability

Innovation in
Education
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INNOVATIONS IN EDUCATION (IIE)

The objective of IIE stream is to innovate methods, tools and models through appropria¬tion of power of ICTs and 
collaborate for their replication and scaling up. The programs under the stream thrive to identify the 
develop¬ment scope, requirement and necessity from the ground in the geographical, social, economic and 
cultural context of Bangladesh. Target audience of D.Net's activities under IE is: parents, primary grade students, 
students of secondary, higher secondary and tertiary levels, teachers, individual and institu¬tional practitioners, 
media and policy makers.

Government Private Initiative on IT Enhanced Education (GPIE): 
The GPIE project started in 2010 and is scheduled to end in 2013. The budget for the project is approximately BDT 
7 crore and the project partners are GOB and VAB-NJ. Primary objective of the project was to minimize the digital 
divide that exists in urban and rural areas by creating equal opportunities for under privileged students through 
establishing Smart Class Rooms (SCR) and Computer Learning Center (CLC) all around Bangladesh. To achieve the 
end during 2011-12 phase 40 SCRs and 40 CLC’s were established in di�erent districts throughout the country. As 
a part of this program 80 computer teachers and 160 general subject teachers received training from D.Net on 
special contents and computer literacy. 

Empowering Underprivileged Youths in Bangladesh through Computer Literacy: 
The goal of this program is to promote the knowledge and usage of computers and information technology 
among the underprivileged youths in rural Bangladesh by making personal computers, basic computer and 
internet training available. The program was launched in 2004 by the New Jersey Chapter of the Volunteers 
Association for Bangladesh (VAB-NJ), a non-pro�t organization of non-resident Bangladeshis (NRBs) based in USA 
in collaboration with D.Net. CLP VAB-NJ covered 53 districts around Bangladesh. As a part of this project three new 
CLCs have been established. A total of 68 centers were fully supported during this time and 36 centers received 
technical support through the project. More than 10,000 students received CLP course completion certi�cation 
during 2011-12 period.

Connecting Schools: 
Funded by British Council, the Connecting School project also aims to reduce the ubiquitous problem of urban 
and rural digital divide, along with that it also aims to connect Bangladeshi schools with schools in other countries 
through internet to promote cross learning. During the �rst year of this project D.Net successfully established 50 
SCRs and 15 CLCs. D.Net also provided training to 200 subject teacher and 30 computer teachers as a part of this 
program.

Computer Learning Program-Bangladesh (CLP-BD):
CLP-BD is one of the largest and oldest programs of D.Net which incepted in 2006. The objective of this program 
was to develop facilities in rural areas for educating and training underprivileged youth on ICT. The program also 
aimed to integrate local people through participation in the implementation of the program. During 2011-12 
period 1993 students enrolled in the program and 1910 students (out of which 49% were girls) completed the 
course successfully.
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Refurbished E-waste Management:

D.Net and Computer Jagat jointly implemented 
a project for safe disposal of e-waste and 
expansion of computer learning program (CLP) 
through use of refurbished computers to the 
Standard Chartered Bank (SCB). The target 
population for this project was secondary 
school teachers/students. The project covered 
26 districts throughout Bangladesh. The 
project intends not only to create a conducive 
environment for teacher and students where 
they can improve their computer skills but also 
focuses on conserving our environment by 
reusing computer parts.

3rd Citi Financial IT case Competition: 

The Citi Financial IT Case Competition funded 
by Citi Foundation and jointly organized by 
D.Net and Citibank N. A- Bangladesh is the 
contest organized third time in Bangladesh 
that gave opportunity to the young and 
talented minds from di�erent public and 
private universities and let their talent shine 
through unique software and information 
system development for an ever demanding 
market of the �nancial sector. The main goal 
of this competition is to promote a culture of 
business and technology development 
amongst the future leaders of the country 
based on the local needs as well as global 
business demands. A total of 65 teams from 22 educational institutions from around the country participated in 
the 3rd CFICC out of which 9 were public and 13 were privet educational institutions. Five contesting teams won 
prizes for their projects in the competition.

Empowerment of Woman through the use of ICT (EWICT):

Overseas employment is a major source of income in our economy. Every year thousands of Bangladeshi workers 
move abroad with jobs in di�erent service sector around Asia and Middle-East. But the process of attaining an 
overseas employment is not easy at all rather it is full of obstacle and very confusing. Applicant or interested 
individuals go through the agony of cumbersome government policies and bureaucracies. As a result of confusion 
they frequently fall prey of fake employment agencies and middleman who fraudulently take their money and 
�ee.
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D.Net and WordForge Foundation jointly implemented a project titled “Empowerment of Women through the use 
of ICT in Bangladesh” under funding from Spanish Agency for International Development Cooperation (AECID). 
This project has been implemented to empower women through appropriate use of ICT in Bangladesh. It has two 
primary objectives;

  Create income generation opportunity for women through promoting professional skills in development of 
multimedia materials.

 Improving the competence of women for better performance in the global employment market

As a part of this project D.Net has developed a multimedia content for the targeted population named ‘Aparajitar 
Abhijatra’. It is an information and instruction based audio-visual life-skill digital content. This information will help 
unemployed, semi-skilled and low income young women both in rural and urban areas. This content contains a 
complete know-how to become a potential and successful migrant worker from Bangladesh.

 National Digital Innovation Award:
D.Net arranged the National Digital Innovation Award 
to promote best e-contents of Bangladesh in the 
national and global media and nominate them for 
regional and global competition. The competition 
encouraged ICT based organization, individual and 
entrepreneurs by honoring them with recognition for 
innovative and useful works. The winners of the award 
became eligible for contesting in World Summit Award 
for 2011. 

Empowering teachers for a better educational

system: the CLP case studies

It was like any other day at Hazi Siraz Uddin High 
School, Al-Amin the geography teacher was to start his 
class at ninth grade. The same students, same 
classroom, same subject, same teacher but yet 
everyone’s face is scintillating with joy. The only thing 
that is di�erent is that it is a Smart Class Room (SCR). 
Neither the teacher nor the students can wait to start 
the class. SCR uses digitalized multi-media content; 
based on board certi�ed textbooks, to make it more 
interactive and attractive to students and as a result, 
enables a more e�ective delivery system. Al-Amin 
mentioned, “Smart Class Room is a paradigm shift from 
traditional class room to modern technology based 
class room. Students need not to memorize the lessons 
anymore; they can easily recall them”, He added; “now I am enjoying my teaching experience more than ever 
before to see the interest and attentiveness of my students to learn. I can markly di�erentiate the positive e�ect on 
the students of digitalized Smart Class Room content and ordinary lesson plans”. He likes schools online program 
and eagerly waiting to join and know the schooling system of other countries. 

Mahmudur Rahman a 6th grade student at BM Union High School, attended a science class using Smart Class 
content titled,-‘living world’- a month ago and he can still recall every detail information he learned in that class. 
He stated, “I can easily di�erentiate between vertebrate and invertebrate animals, explain to a friend the concept 
of photo synthesis of plants. I will never forget the things I learnt in that class”. Mr.Zahangir Alam subject based 
trained teacher strongly believes, that delivering lessons in an interactive method provides the students with an 



Year 2005 2006 2007 2008 2009 2010 2011 2012 

*Number of CLC 20 40 60 100 120 172 240 384 
*Number of SCR - - - - - - 30 120 
*Number of Graduates from CLC 1295 5798 9570 15826 29699  54056 60000 
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opportunity to have more in-depth knowledge which they do not forget easily. It helps them answer exam 
questions in a more imaginative manor. 

The spirit of students, teachers and parents of Dhakeshorry Mills High School is higher than ever before. 
Establishment of a Computer Literacy Center (CLC) for the �rst time has boosted the motivation of everyone 
associated with the school. Two trained teachers operate the center and eight students in each batch participate 
in 40 hours computer training course. Lamia Akhtar a ninth grade student is highly positive about the CLC of her 
school. She said, “This computer literacy training is helping me in myriad of ways. Now I can study subject related 
digital content, read online documents to serve my speci�c academic interest”. She things such initiative can be 
quite con�dence boosting for general students. 

Number of D.Net CLC’s, SCR and student graduated the program

Achievements of D.Net in IIE
D.Net has been very active during 2011-2012 and we are proud to of the achievements that we have made during 
this period. To mention a few,

 Established 50 Smart Class Room and 15 Computer Learning Centers and provide Training to 200 Subject 
teachers and 30 Computer teachers under the Connecting School program

 Established 40 Smart Class Room and 40 Computer Learning Centers and provide training to 160 Subject 
teachers and 80 Computer teachers under the GPIE project.

 Launching of ÒAcivwRZvi AwfhvÎvÓ an information and instruction based audio-visual life-skill digital content. 
This information will help unemployed, semi-skilled and low income young women both in rural and urban 
areas.

 1993 students enrolled in Computer courses under CLP-BD program and out of them 1910 �nished the 
courses successfully. 

LIFT IN LIVELIHOOD
This stream aims to promote a knowledge-based economy, where ICT-based skills and innovative designs bring 
new opportunities for youth and women. D.Net has been conducting R&D since its inception to create new income 
opportunities through leveraging potential of ICTs. While ICTs open new avenues to people of all ages for fostering 
better livelihood, ICT-based employment creation has a multiplier e�ect. Based on the learning of last one decade 
D.Net works to scale up its successful R&D and continues to undertake new R&D in this area.

Two major projects that are active under the Lift In Livelihood theme of D.Net; one is Building Inclusive Information 
and Knowledge System (PILBIIKS) and the other one Pallitathya Bikash.

Pallitathya Bikash:
The goal of the Pallitathya Bikash project was to orient the telecentre movement in Bangladesh and the technical 
knowhow to establish and manage a telecentre within its business operation. The objective of the project was to 
replicate pallytathya and Infolady Model through local organization, entrepreneurs and individuals and also 
ensure sustainability of the model who were the primary target audience. The project covered entire Bangladesh.
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PILBIIKS:
Promoting Infolady for Building Inclusive Information and Knowledge System is a three year piloting project that 
started in 2009. The project is funded by Manusher Jonno Foundation (MJF). The primary goal of the project was 
to build an inclusive information system for rural population with the help of the Infoladies. The project aimed to 
test not only the �nancial sustainability of the model but also but also the willingness of the Infoladies to make 
their own investment. The piloting project was active in two locations Purbodhola, Netrokona and Shaghata, 
Gaibandha. A total of 20 Infoladies were inaugurated as a part of this piloting. Achievements as follows:

 Nurturing with technical support and introducing with new services for ensuring the continuation within the 
existing almost 200 PK’s (CLICK+MJ+BIKASH+CLP).  

 Providing counseling services to minimum 200 and capacity building to minimum 50 individual entrepreneurs, 
local organizations and institutes interested to host Pallitathya Kendra and Infolady model.

 Establish linkage at least 30 PK’s, individual entrepreneurs, local organizations and institutes with Fair Price Interna-
tional Ltd (FPI) and others company to ensure new income opportunity for economical sustainability of Pallitathya 
Kendra and Infolady.

Bene�ciary stories:
Sokhina now gets her elderly allowance
Rumpa Shaha is an Infolady at Varkanda village of Hogla 
Thana, Netrokona and Sokhina khatun is a member of her 
“Dependent Group”. She is 76 years old and a widower, 
with only one daughter who is married and not really in 
touch with her. Sokhina does not have a steady residence; 
as a result she is practically at the mercy of her neighbors 
for nighttime dwelling. Neither does she have a source of 
income; she makes her living through begging or working 
in other people’s houses. As a member of Rumpa Shaha’s 
Dependent Group Sokhina came to know about many 
services of government that is available for people in 
need. One day Sokhina informed Infolady Rumpa that she asked the Union Parishad members for a Widower 
Allowance Card but no one gave her a positive response rather told her that they have no such card in possession 
for distribution but she has seen her neighbors receiving such card from Union Parishad. 

Using the RTI 2009 ACT, Infolady Rumpa on behalf of Sokhina made a written 
request to Union Parishad Chaiman, asking about the total number of 
Widower Allowance card in 2011 that was send to the Union Parishad for 
distribution and who is responsible for distributing these cards. Upon 
receiving the application the UP chairman suggested them to pay another 
visit after 15 days. Sokhina went back to Union Parishod o�ce after 15 days 
and then she was informed by the chairman that they currently have some 
widower allowance card for distribution but she would require to make an 
application to the committee responsible for deciding about the eligibility of 
candidate for the card. Based on the suggestion Infolady Rupma prepared an 
application for Sokhina explaining her dire condition and requested the 
committee to allot a card in her name. After reviewing Sokhina’s application 
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the committee decided to allocate a card in her name. Sokhina �nally received what she has been entitled to for a 
long time, the Widower Allowance, she has decided to give up begging and dreams of owning a small business 
one day.

TB Care II:
The TB care II program was entirely focused on Advocacy, Communication and Social Mobilization (ACSM) activity 
to raise awareness among mass population regarding TB and MDR TB. This short term project was �nanced by 
USAID through University Research Center (URC). The target audience for this project general population 
throughout Bangladesh. Various ACSM activities were undertaken to achieve the objective of this project such as 
awareness campaign at the local level in collaboration with National Tuberculosis Control Program, media 
campaign with ATN television etc. Achievements as follows:

 60000 Posters produced on TB care for e�ective campaigning and distributed to outreach venues of 2000 UISCs, 100 
Pallitathya Kendras of D.Net, 50 Agricultural Information and Communication Centres (AICCs), 50 Infoladies, 660 
Educational Institutions (CLCs, Multimedia Classrooms) and 50 other telecentres (Dhaka Ahsania Mission, Alokito 
Gram, DEN) for displaying them in the surrounding areas.

 2912 group sessions conducted in 2912 outreach venues (UISCs, AICCs, PKs, Other telecentres, CLCs and Multimedia 
classrooms).

 2 episodes of ´Connecting Bangladesh´ on TB awareness related issues broadcasted in ATN News.

Inclusive Healthcare
Access to quality health care remains a key 
challenge for Bangladesh. Current interventions 
focus predominantly on facilities related to 
curative measures, but e�orts related to 
prevention are still insigni�cant. Health care 
education and information for citizens have great 
potential to reduce burden on health care system 
and opportunities o�ered by information and 
communication technologies are not fully 
explored and integrated in the mainstream 
healthcare system. Availability of mobile phone in 
the hands of citizens creates opportunities to o�er 
various services, which were unimaginable in the 
past.

D.Net works for bringing equity in healthcare system by establishing robust system of access to information, 
knowledge and service through new media. Improving healthcare seeking behavior is one of the key area of our 
intervention.

Aponjon: 
Aponjon is the �rst of its kind M-health project in Bangladesh that provides service through mobile phones for 
expecting and new mothers in Bangladesh under the auspices of Mobile Alliance for Maternal Action (MAMA). The 
project was initiated in September, 2011 with �nancial support from USAID. The overall goal of Aponjon is 
improving maternal and infant health among the target population in Bangladesh. 
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Aponjon Objective: The Objectives of MAMA are as following

1:  Achieve improvements in health knowledge and practice as well as health seeking behavior of targeted 
women and gatekeepers

 Reach approximately 150,000 pregnant women and new mothers, and 50,000 gatekeepers by September 
2013

 Achieve improvements in health knowledge and practice as well as health seeking behavior of targeted 
women and gatekeepers

2:   Ensure quality and e�ectiveness of services

3:  Build and manage partnerships

4:  Test �nancing/Business model for sustainability

5:  Share learning from the project

The target set for above mentioned objectives has been attained in most cases. Short overviews of the status in 
regard to attaining these objectives are provided below:

Special events and achievement at Aponjon:

 MAMA Bangladesh participated in the GSMA mHealth Summit held on 28th May to June 1st, 2012 in Cape 
Town, South Africa. The purpose of the visit was to 

 Attend MAMA Cross Country Learning Lab. Share top challenges and learning with MAMA Global and MAMA 
SA teams

 Present MAMA Bangladesh during MAMA Side Session and moderate Table Discussion based on subject area 
expertise to assist organizations in developing MNCH mobile messaging services

 Attend GSMA mHealth Summit/update on projects running in mHealth domain/common challenges 
faced/possible solutions and networking.

Brief status update of some speci�c objective

Communication Strategy Strategically Delayed

Selection of Media Agency Agency selected waiting for approval

Developing Media Campaign Plan Completed

Identi�cation of Stand-alone Facilities and Agreement Partially completed

Signing Agreement with Outreach Partners Completed

Developing Training Materials for Trainers and Outreach Completed
Partners’ Field Force

Training of trainers Completed

Orientation/Training of Community Agents On track

Test �nancing/Business model for sustainability Mostly completed/On track

Build and manage partnerships Mostly completed or on track in some cases

 strategically delayed.

Ensure quality and e�ectiveness of services Completed or in some case delayed
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This trip was instrumental in global sharing of MAMA 
country program implementations, lessons learnt, 
achievements and challenges.  As a next step, MAMA 
Bangladesh, by virtue of being the �rst pilot country, 
would like to contribute in MAMA global learning 
modules. The Summit sessions were a good overview 
of the mHealth state of the industry and the potential 
of using mobile to support health systems and 
improve health outcomes.

MAMA Bangladesh participated in America week 
2012: MAMA Bangladesh participated at America 
week held from January 30 to February 1, 2012 at 
Chittagong Zila Krira Complex, Chittagong. D.Net 
arranged a stall for “Aponjon” service and displayed the 
phone messages in text and Interactive Voice 
Recording (IVR) form through LCD screens.

On February 1, 2012 the United States Ambassador to Bangladesh Mr. Dan W. Mozena and his wife Mrs. Grace 
Mozena visited MAMA Bangladesh initiative at Smiling Sun Franchise Program (SSFP) clinic at Rahattarpul, Bakulia. 
USAID Mission Coordinator, Mr. Richard Greene, Advisor of Education, Ms. Felicea and Project Management 
Specialist, PHNE, Ms. Sharmin Sultana accompanied them along with other USAID and US Embassy o�cials.

A True Aponjon of Asha Rani: Aponjon case study
Asha Rani a 24 year old mother was very relieved when 
her daughter stopped throwing up after every time 
she was nursed. Ever since she started to follow the 
suggestion that she received from the ‘Aponjon’ 
mobile service to hold her daughter upright on 
shoulder after every feeding, the problem 
disappeared. Asha lives in Mirpur Vashantec slum in a 
joint family with her in-laws. Raising her �rst child was 
confusing since she had very little knowledge of do’s 
and don’ts of nurturing a child. She came to know 
about Aponjon from a health worker after her second 
child was born. She subscribed with the service as she 
came to know that Aponjon, Once enrolled, provides 
two health messages a week in text (SMS) or audio 
(voice message) format. Subscribers may choose a speci�c time of the day to receive the massage in their preferred 
form, that is text or voice massage.  Aponjon sent her information on immunization and timely vaccination, 
common signs of disease and disorder that needs immediate attention, healthy food habits of a child and 
supplementary diet plans after she is over six months old and o� exclusive breast feeding. It also provided her with 
information on her own health and well being. Now Asha can convince her mother-in-law about health risk of 
giving the baby cow’s milk too early, using Aponjon as reference. Though she has other experienced member of 
the family to advise her, yet she �nds the Aponjon service very informative and helpful.

“Aponjon is providing me with important health information that I did not know when I was raising my eldest son 
12 years ago. The messages are particularly helpful when I have no one else beside me to take care of my newborn”. 
I would like to pay more for this service as this service gives me important and useful messages”, says Nasima, 
another satis�ed subscriber of Aponjon. Nasima took good care of herself and maintained a healthy food habit 
during her last pregnancy with the help of Aponjon. She is now very conscious about her baby’s health and knows 
how to keep the baby clean and dry. ‘Aponjon’ messages gave her support to raise her second child all by herself. 
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She doesn’t live with her in-laws, but the messages she is receiving are giving her timely information, which her 
mother or mother-in-law would have given her. She believes that the service has empowered her; now she does 
not have to visit the health facility for every single query.  

Social Accountability 
Citizen's access to key information has the potential to hold government agencies accountable. The Right to 
Infomration Act 2009 created the opportunity to hold elected representatives and government functionaries 
accountable to perform their duties. It also brings institutions working with public money into account for 
pro-active disclosure.

Under Social accountability theme D.Net implanted RTI act 2009 as a part of PILBIIKS project. Primary objective of 
the project activity was to building capacity of supply side (Designated O�cers of GOs, NGOs,) and demand side 
(rural citizens.). The Infoladies assisted in preparing RTI applications among group members and non group 
members. As a part of the project intervention an RTI plug-in, Complaint Management System (CMS) was planned 
to develop in order to ensure proper implementation of RTI. 
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D.Net and MCC collaboration

1. Government Services & Reproductive Health- Animated Content. D.Net-Manusher
 Jonno Foundation. 
2. Smart Teacher Smart Classroom-Interactive & Animated Content-. COMPLETE.
3. Aponjon- Inauguration Event. 
4. D.Net- Logo Branding. 
5. Kite- Logo Branding & Promotional Material Designing.
6. D.Net O�cial Website. 
7. Oporajitar Ovijatra-Docu-Drama

1. Promotional Material for di�erent programs-Design and printing
2. WALLETO integration in FairPrice, Gunijon, D.Net, Aponjon and Infolady 
3. Aponjon PMRS- 
4. Aponjon- IVR & SMS Content Development.

Project Current status

Complete

Work-In-Progress

Multimedia Content and Communication (MCC)
MCC is an award-winning commercial organization specialized in the development of social communication media 
and mobile technology in all aspects. It was initiated in 2008 and now working as the leading company in the sector 
of digital content and mobile application development. It also works for the development of custom-made print 
and audio-visual tools for all business entities. During 2011-2012 MCC and D.Net undertook multiple projects 
together. Some of them are already completed and some of them are ongoing projects. Following is an overview of 
the D.Net and MCC collaborative projects and other projects that were undertaken by MCC.

Individual projects of MCC

Project

1. Bangladesh Meteorological Department (BMD)- Website. www.bmd.gov.bd
2. Mobile Apps for NOKIA
3. WeatherNow Mobile Application for BMD
4. 71TV Mobile Application
5. E-learning Games- Champs21
6. Interactive Learning Material- Animated Content. BRAC
7. Sanitation Hackathon Event- Knowledge Partner
8. Administrative Communication Support in Strategic Communication for Water and Sanitation Program (WSP)
 of the World Bank
9. New service introduced: WALLETO- Your Secure Online Payment Gateway
10. Intelligent Survey System for Agriculture Ministry, Afghanistan through MaPP-IT, funded by DFID
11. Project Monitoring and Review System for Aponjon Project
12. Aonjon- National Launch Event
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Kite
Kite Bangladesh Ltd. is for supporting child development. This is a joint venture between D.Net and Kite Image 
Technology, Japan, was established in November 2010. The mission of the company is to serve the society in child 
and human development. The company with its mission and goal attained quality standard of service for child 
and human development.

To support children in hands on experience with art and culture, kite academy launched Summer School in 2011. 
In 2012, a total 64 children attended the Summer School. Kite has operated Summer School in Gulshan and 
Dhanmondi. D.Net and Kite worked together to provide multi-media content for Smart Class Rooms to facilitate 
ICT related education.

In 2012 Kite academy launched a Center for Child Development. It also established Institute of Child and Human 
Development (ICHD). Kite Bangladesh also successfully partnered with Ms. Mahmuda Akhter to form a new 
company called Institute of Child and Human Development (ICHD).  ICHD is an academic/technical assistance 
organization to focus on a few limited areas initially targeting early childhood development and children with 
development delays and special needs, for which a�ordable quality services are non-existent.

Institute of Informatics and Development (IID)

IID is an independent policy think tank with a vision to promote evidence-based, need-based, and participatory 
public policy making, seeks to approach the problématique through the use of various means o�ered by modern 
informatics. Policy Research, Policy In�uencing and Policy Participation are three areas of IID interventions, in 
persuasion of which IID attempts to use innovative approaches. ‘Undialogue’ is one of these approaches that 
attempts to go beyond traditional dialogues. Traditional dialogues usually deal more with conceptualizing the 
issues of concern. An ‘Undialogue’, on the other hand, takes over where traditional dialogues leave, relying on the 
preceding policy brief to set the agenda, and takes the agenda to the process of an action plan. IID also uses 
‘Dialogue Plus’ where, in addition to spot participation, teleconferencing and other forms of distant participation 
are used. During 2011-12 period D.Net and IID collaboratively carried out several project and following table 
contains title of these projects,
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Output of the projects

 BDResearch: An online platform that collects publications from reputed institutions related to Bangladesh in 
all spheres of Knowledge.

 Gobeshona.com: An advanced survey application for quality survey. It conducts online survey and provides 
technical support to other research organizations for conducting online survey. Gobeshona. Com provided 
survey facility to MAMA and BLAST.  

 A workshop on agricultural value chain was conducted as a part of Agricultural Value Chain Studies project.

 Post-RITA Challenges - Roundtable and a Policy Brief (Protifolon)

 E-participation Project with Asia Foundation and D.Net conducted training workshop for Infomediaries on 
operationalization of Meet-the-MP component.

Other activities of IID: 

 Workshop on Real-Time Monitoring for the Most Vulnerable with partnership with UNICEF (NY) and Institute 
of Development Studies –IDS.

 Undialogue on ‘Education Budget Financing’: IID organized a discussion session on 'Education Financing' 
jointly with Action Aid Bangladesh (AAB). The discussion session marked a break from traditional dialogues by 
allowing for a participatory roundtable discussion

 One Undialogue Agenda (policy brief ),  Policy Toolkit, one Undialogue Notes (dialogue report)

 Right to Know Day Celebration: RTI Forum observed the celebration of International Right to Know day where 
Syeed Ahmed, CEO, IID presented the keynote speech at the seminar.

 Self-assessment: IID/Sussex Team for evaluation of MK4D Project The Institute of Development Studies (IDS), 
University of Sussex, UK, team carried out an evaluation on the ongoing policy brief series ‘Protifolon’ which is 
IID-IDS collaboration during their visit to IID in November 2012.

 Access to Information 2nd Phase Evaluation: IID recently completed an evaluation of Access to Information 
(A2I) project of the Bangladesh Government. The survey conducted by IID focused on the performance of 
UISCs, District e-service centers, UISC blogs and on the quality and impact of the training on Digital Content 
development for the teachers. IID designed and conducted the survey and generated a report after the 
completion of the survey.

D.Net and IID projects

BDResearch.com – Initiated by D.Net which was then taken over by IID
Gobeshona.com – Initiated by D.Net, which is now run by IID. 
Partnership in Event – Workshop on Agricultural Value Chain Studies
Partnership in Event – Roundtable on ‘Post-RITA Challenges to Right
to Information’
Survey Support to MAMA – Mobile Alliance for Mental Health
Research support for the project “Global Impact Study”
Enhancing E�ciency and E�ectiveness of NNGOs through Capacity Building on
Information Communication Technology  (EEE-NGO-ICT ) evaluation
E-participation Project with Asia Foundation and D.Net

Complete
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 Corporal Punishment: IID in collaboration with Bangladesh Legal Aid and Services Trust (Blast) developed an 
online survey questionnaire on gobeshona.com, managed the survey, analyzed the data, and prepared the 
�nal report on the progress of implementation of Corporal Punishment law after its �rst year of enactment.

 IID produced an Ebook titled “Right to Information Act in Bangladesh: Challenges of implementation” with RTI 
Forum.

Gunijon

“Gunijan” is an initiative to present personalities in Bangladesh, who inspire new generation through their 
writings, words, scienti�c and artistic works and other creative pursuits.

Project Objectives:  From the website (www.gunijan.org.bd), exhibitions, CDs, the next generation will have 
information on their glorious present and past genera¬tions who have contributed to the nation building and 
thus inspire them to become more creative and productive for the nation and be a patriot.

Target Audience: Children, youth.

Geographical Coverage: As it is an online archive, it covers all Bangla-speaking community of all countries.

Project Outcome:

 16 pro�les have been uploaded after editing and collecting photos.

 2 issues of half-yearly publication with pro�les have been published in August, 2011 and January, 2012.

 A CD with pro�les of 48 freedom �ghters of the period 1757-1947 was launched in December, 2011 by 
Jaimuddin Mondol.
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Fair Price International (Pvt.) Ltd.

Fair Price International (Pvt.) Ltd. (FPI) is a farming and non farming products and services based Company. This 
Company is a Joint Venture of USA-Canada-Bangladesh. FPI is registered under the Companies ACT-1994 (ACT 
XVIII OF 1994) with the Registrar of Joint Stock Companies and Farms, Ministry of Commerce, GoB. 

Objective of Company

Objective of FPI is to promote fair price for small producers, consumers and to generate more income for 
telecenters and initiate di�erent projects and programs on agro based and non agricultural products and services; 
thus promoteing sustainable development of this sector.

Annual Turn Over

Since its inception, FPI has conducted numerous �eld visits to in order to discover new sources of quality products 
from di�erent telecenters, local level organizations. FPI also sells various type of rice & pulse, di�erent spices, ghee, 
mustard oil, honey, muri, kumro bori etc. that it collects directly from the supplier located at rural areas and 
periphery. New products of last �scal year were Birui chal, kumro bori and di�erent types of �sh. FPI sold these 
products at around Taka 2,626,936 in the year July, 2011 – June, 2012.
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 FPI Working Mode

Annual Pro�t
As an emerging company FPI is still struggling to attain its expected pro�t margin. It has incurred loss of Taka 
1,384,891 at the end of �scal year July, 2010-June, 2011 as per auditor’s report. 

Number of Client
FPI is also wholesaling products to the mega shops like Meena Bazar, Nirmol Udhyog (Former BDR) and is trying to 
develop relationship with Agora, Swapna, Fashal and others.

Fair Price has developed a good supplier-customer relation with Safe Food Ltd. (SFL), which is basically promoting 
agricultural products with limited use of fertilizers. 

 FPI has been working with D.Net to expand the Infolady franchise nationwide and is supplying technical products 
to the infoladies for supporting their business.

Geography of FPI Business
Fair Price is purchasing products from di�erent sources 
including the pallithyatha kendro of D.Net and 
di�erent organizations, locally engaged with 
development work with the farmers and producers. 
Suppliers of FPI are from Dinajpur, Netrokona, 
Gaibandha, Jhenaidah, Bandarban, Bogra, Tangail, 
Rajshahi, Satkhira, Rangpur and supplying to mainly 
the customers of Dhaka city and the infoladies of 
Netrokona and Gaibandha. 

Fair Price is working for relation development with 
Agriculture Information Services (AIS) for promoting 
the products, produced by the farmers of Agriculture 
Information Center (AICC) and IRRI Farmer groups for 
marketing their products, which will expand the geography of business of FPI. FPI is also working with A-Wing 
International, a Japanese company of renewable energy solutions, for promoting wind turbine technology in 
Bangladesh, which will promote FPI as global working partner.
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D.Net in Media
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Conclusion

During the initial years D.Net’s main focus was ICT for Development but over the years it has emerged as a research 
institution that has always been at the forefront in coming up with innovative ideas through creating fusion of 
technology and social development tools. In order to be an agent and a catalyst of social development D.Net has 
formed collaboration and partnership with stakeholders, policy makers, development partners and introduced 
new models and concepts that can make tremendous impact on our society. D.Net’s ideas and models have been 
replicated not only by corporate bodies but also by Government of Bangladesh. Over the year it has �ourished to 
be a premier innovation lab and gave birth to unique ideas and as an innovation lab it believes it needs to focus 
on building a conducive environment that would nurture creativity. As a part of that process D.Net is putting 
together a �ve year strategic plan to restructure the whole organization and put together a plan for future path 
forward. Only a collective e�ort can make an organization to work strongly towards achieving its goal and that is 
what D.Net intends to achieve.
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Financial Report
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D.Net Governing Body
July 2011- June 2012

Dr. Tou�c Ahmad Choudhury  Chairman
Prof. Musta�zur Rahman Vice Chairman
Ms. Selina Hossain Vice Chairman 
Dr. Ananya Raihan Member Secretary 
Mr. Ra�qul Islam Rowly Member 
Dr. Shah M. Ahsan Habib  Member 
Mr. Anir Choudhury Member 
Mr. Fahim Mashroor Member  
Mr. Sarwar Uddin Ahmed Treasurer 
Barrister Sara Hossen Member
Mishu Rahman Member 
Barrister Manzur Hassan Member




